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§ 1 Scope of Application 
The joint examination regulations for the full-
time or extra-occupational consecutive Master’s 
degree programme „International Food 
Business and Consumer Studies“ complement 
the currently valid versions of the “General 
Provisions for Examination Regulations for 
Bachelor and Master Programmes” (AB 
Bachelor/Master) at  Kassel University and 
Fulda University of Applied Sciences, 
respectively. 
 
§ 2 Standard Duration of Study 
The Master’s Degree programme comprises 
120 ECTS credits, of which 24 credits are 
awarded for the final thesis, including the 
colloquium. The Master’s examination results in 
a qualifying professional degree. The standard 
duration of study of the Master’s degree 
programme is four semesters (full time) and 7 
semesters (extra-occupational), respectively.  
 
§ 3 Academic Degrees 
On successful completion of the Master’s 
examination and in accordance with the 
common examination regulations, the Faculty of 
Organic Agricultural Sciences of Kassel 
University and the Department of Nutritional, 
Food and Consumer Sciences of Fulda 
University of Applied Sciences award the 
degree of Master of Science (MSc). 
 
§ 4 Examination Board 
(1) According to the General Provisions for 
Examination Regulations (AB Bachelor/Master), 
responsibility for decisions concerning 
examination matters lies with the MSc 
examination board for „International Food 
Business and Consumer Studies“. 
 
(2) Members of the examination board are  
• 3 professors, two from Kassel University 

and one from Fulda University of Applied 
Sciences 

• 1 member of the academic staff from the 
university that appoints only one 
professorial member of the examination 
board 

• 1 student of the Master’s degree 
programme “International Food Business 
and Consumer Studies“ 

 
§ 5 Special Admission Requirements 
(1) The Master’s degree programme can be 
started each winter semester.  
(2) Requirements for admission are a 
Bachelor’s or German Diplom degree in the 
fields of Nutritional, Food and Consumer 
Sciences, Food Technology, Agricultural 
Sciences, Economics or relevant Social 
Sciences with an average final grade of at least 
2.5 (on German Scale), or  
a degree with an average final grade of at least 
2.5 (on German scale) in a related study 
programme or a different field of specialisation 
where the applicant has gained sufficient  
professional and methodological competencies 
enabling him/her to successfully complete the 
Master programme. If the documents submitted 
do not prove the candidate’s qualification 
clearly enough, the candidate shall appear for a 
personal interview with two full-time members 
of the faculty from the examination board. The 
examination board may impose conditions on 
admission.  
 
(3) It is up to the applicants to provide evidence 
that they have gained knowledge and skills in 
agro- and food business enabling them, after 
participation in appropriate „bridging modules“, 
to successfully complete the Master Degree 
Programme within the standard duration. 
Applicants holding first degrees in economics or 
relevant social sciences shall demonstrate 
appropriate links to agro- and food business by 
successful participation in modules, project 
work, internships or final theses with relevant 
subjects.  
 
(4) In the case of a final average grade below 
2.5 (on German scale) – and on application –  
an interdisciplinary commission from the two 
departments appointed by the examination 
board decides whether the candidate has the 
academic skills necessary for admission to the 
Master’s degree programme. A personal 
subject-oriented interview is conducted to 
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assess whether the candidate’s skills fulfil the 
requirements. Professional experience that is 
relevant to the qualification aims of the Master 
programme and acquired after the first 
academic degree shall be taken into account. 
 
(5) The standard period of study leading to the 
first academic degree has to be at least three 
years (equivalent to 180 ECTS credits). 
 
(6) In addition, candidates need to prove good 
English language skills (Internet-based TOEFL 
score 61 or paper-based TOEFL score 500 or 
equivalent).  
 
(7) The Examination Board may admit 
applicants under the condition that they fulfil 
defined prerequisites and take part in defined 
bridging modules (see § 6).  
 
§ 6 Structure of the Study Programme, 
Study Aims, and Continual Module Exams 
(1) The Master’s degree programme is 
structured as follows (see attachment 1): 
 
2 bridging modules aimed at 
compensating for different 
background knowledge 

12 credits 

7 compulsory modules  42 credits 
1 compulsory module “Project 
work” 

18 credits 

3 elective modules 18 credits 
1 profile module   6 credits 
Master thesis (20 weeks full-time 
or equivalent), including 
colloquium 

24 credits 

Total 120 credits 
 
(2 The Master’s examination consists of 
• the module exams according to section (3) 
• the Master thesis and the colloquium 

according to § 7. 
 
(3) Study aims: The Master’s degree 
programme enables its students holding a 
Bachelor’s degree (or equivalent) in the areas 
of Nutritional, Food and Consumer Sciences, 
Food Technology, Agricultural Sciences, 
Economics or relevant Social Sciences (see § 
5) to implement  their expertise in natural 
sciences, economics and social sciences in 
responsible and leading positions in national 
and international enterprises and institutions of 
the food business, especially in the context of 
intercultural cooperation. In these positions 
graduates are able to meet the requirements of 
consumers, enterprises and society in different 
cultures in the best possible way. The Master’s 
degree programme is designed as an 
application-oriented degree. 
 

As a preparation for this professional field 
students learn to 
• plan and implement, document and 

evaluate complex projects in the area of 
food business, especially in the fields of 

 product quality, product development 
and innovation 

 intercultural marketing 
 management of process and data flow 

in the food supply chain 
 controlling 

• work in interdisciplinary teams, in particular 
to discuss professional issues with different 
occupational groups and to find target-
oriented solutions 

• master intercultural communication 
situations and, in particular, appreciate 
cultural differences and their impact on 
consumer and organisational behaviour 

• work responsibly with respect to their 
environment and future generations and 
take into account principles of ethics and 
sustainability 

• conduct academic research in the field of 
food science and neighbouring academic 
fields 

 
(4) Students of the Master’s degree programme 
shall accumulate a total of 96 credits from the 
following modules (see attachment 2) for: 
• 2 modules from a catalogue of modules 

designed to compensate for different levels 
of background knowledge and skills which 
students have gained during their 
undergraduate studies (“bridging modules”, 
see attachment 2 a). The Examination 
board may assign students to other Master 
level modules if these modules lead to the 
qualification needed. 

• 8 compulsory modules (total of 60 credits, 
see attachment 2 b and c). Two modules of 
these (see attachment 2 b; including one 
project module of 18 credits completed in a 
practical cooperation project) focus on 
transferable skills, intercultural 
communication skills and methods of 
scientific work, while 6 modules (see 
attachment 2 c) focus on in-depth 
knowledge of food and nutrition-related 
areas of natural science, economics and 
social science 

• 3 elective modules (6 credits each) from a 
catalogue of modules emphasising 
“Management” (see attachment 2 c) 

• 1 profile module (6 credits) to be chosen 
from the module catalogue of the Master’s 
degree programmes offered at Kassel 
University, Fulda University of Applied 
Sciences, or foreign partner universities; the 
module has to be relevant with respect to 
the student’s projected qualification profile.  
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(5) The modules’ contents, the respective 
number of ECTS points, as well as the 
respective exam requirements are specified in 
the module descriptions (attachment 2). The 
compulsory modules listed in attachment 2 may 
be replaced by other modules clearly conducive 
to the Master degree programme’s qualification 
aims. Decisions concerning this matter are 
taken by the examination board and in 
consultation with the member of faculty in 
charge of the academic subject. As a rule, the 
modules shall be taught in English. 
 

(6) Students holding a first degree from a 
German institution shall acquire at least 12 of 
the required credits by work and/or study at a 
foreign partner institution. If sufficient places at 
foreign partner institutions are unavailable, as 
well as in special individual cases, the 
examination board may allow exceptions and 
impose conditions that ensure that the 
qualification aims of the study programme, 
especially those of the module “Intercultural 
Communication”, are fulfilled. 
 
§ 7 Master Thesis and Colloquium 
(1) The subject of the Master thesis shall be 
approved, on application, by the Chair of the 
examination board. The application may be 
submitted by students in their third study 
semester, at the earliest, or in the second 
semester if the candidate has transferred 
credits from a previous different study 
programme (“lateral entrant”). All but two of the 
other modules must have been successfully 
completed at the time of application. The 
remaining exams must be passed before 
submission of the Master thesis. 
 
(2) Time allowed for the Master thesis is 20 
weeks (full-time or equivalent). For the Master 
thesis, including the colloquium, 24 credits are 
awarded. As a rule, the Master thesis shall be 
written in English. Upon a reasonable request 
of the student, and with the consent of the 
supervisor, the examination board may permit 
the use of another official language of the 
European Union. In this case, the thesis must 
contain an extended summary in English.  

 
(3) A colloquium on the subject of the Master 
thesis with the two examiners of the Master 
thesis is part of the final examination. It takes 
place within six weeks after submission of the 
Master thesis. The colloquium lasts 60 minutes. 
The grade of the final examination (Master 
thesis including colloquium) is composed of the 
grade of the Master thesis multiplied by three 
and the grade of the colloquium multiplied by 
one. 
 
§ 8 Assessment and Weighting of 
Examinations 
If an examination is assessed by several 
examiners of different examination parts, the 
grade is composed of the grades of the different 
parts, weighted according to the respective 
credits awarded. The following score table shall 
be used for the assessment of the examination 
parts: 
 

Points (100 points = 100%) Grades 
96 to 100 1.0 
91 to 95 1.3 
86 to 90 1.7 
81 to 85 2.0 
76 to 80 2.3 
71 to 75 2.7 
66 to 70 3.0 
61 to 65 3.3 
56 to 60 3.7 
50 to 55 4.0 
below 50 5.0 (failed) 

 
(2) The total final grade is composed as 
weighted arithmetic means according to the 
credits, the grade of the final examination being 
multiplied by three. 
 
§ 9 Entry into Force 
These examination regulations shall enter into 
force on the day after publication in the Official 
Journal (Mitteilungsblatt der Universität Kassel) 
 
 

 
 
Witzenhausen and Fulda, 
 
 
Prof. Dr. Michael Wachendorf  Prof. Dr Christoph Klotter 
Dean of the Faculty of Organic Agricultural 
Science, University of Kassel  Dean of the Department of Nutritional, Food and 

Consumer Sciences, Fulda University of Applied 
Sciences 
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Attachment 1a: Module structure, full-time students 
 
 
Semester Module 

1 
(30 Credits) 

Bridging  
Module 1 
(Attach. 2 a) 

(6 Credits) 

Bridging  
Module 2 
(Attach. 2 a) 
(6 Credits) 

International  
Legislation on 

Consumer Pro-
tection & Food 

(Attach. 2 c) 
(6 Credits) 

Marketing  
Research 
(Attach. 2 c) 

(6 Credits) 

Changing  
societies 
(Attach. 2 b) 
(6 Credits) 

2 
(30 Credits) 

Food Quality  
Management 

(Attach. 2 c)  
(6 Credits) 

Elective 
Module 

(Attach. 2 d) 
(6 Credits) 

Recent 
Develop-ments 

in Food and 
Nutritional 
Sciences 
(Attach. 2 c)  
(6 Credits) 

Consumer  
Science and  
Sustainable  

Consumption 
(Attach. 2 c) 
(6 Credits) 

Project work 
(Attach. 2 b)  
(6 Credits) 

3 
(30 Credits) 

Product 
Development 

and 
Intercultural 
Marketing 
(Attach. 2 c) 
(6 Credits) 

Elective 
Module 

(Attach. 2 d) 
(6 Credits) 

Elective 
Module 

(Attach. 2 d) 
(6 Credits) 

Project work 
(Attach. 2 b)  

(12 Credits) 

4 
(30 Credits) 

Profile Module 
(6 Credits) 

Master Thesis incl. Colloquium 
(24 Credits) 

 
 
Attachment 1b: Module structure, extra-occupational students 
 
 

Semester Module 
1  

(18 Credits) 
Bridging module 1 

(Attachment 2 a)  
(6 Credits) 

Bridging module 2 
(Attachment 2 a)  
(6 Credits) 

Compulsory module 1 
(Attachment 2 b,c)  

(6 Credits) 
2 

(18 Credits) 
Elective module 1 

(Attachment 2 d)  
(6 Credits) 

Compulsory module 2 
(Attachment 2 c)  
(6 Credits) 

Compulsory module 3 
(Attachment 2 c)  
(6 Credits) 

3 
(18 Credits) 

Elective module 2 
(Attachment 2 d)  
(6 Credits) 

Compulsory module 4 
(Attachment 2 b,c)  

(6 Credits) 

Compulsory module 5 
(Attachment 2 b,c)  

(6 Credits) 
4  

(18 Credits) 
Elective module 3 

(Attachment 2 d)  
(6 Credits) 

Compulsory module 6 
(Attachment 2 c)  
(6 Credits) 

Project work  
(Attachment 2 b)  
(6 Credits) 

5  
(18 Credits) 

Compulsory module 7 
(Attachment 2 b,c)  

(6 Credits) 

Project work 
(Attachment 2 b)  
(12 Credits) 

6  
(18 Credits) 

Profile module 
(6 Credits) 

Master Thesis 
(12 Credits) 

7 
(12 credits) 

Master Thesis incl. Colloquium  
(12 Credits) 
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Attachment 2 a: Bridging Modules  
(compulsory, as agreed upon with supervisor, all in Winter term) 
 

- Management and Management Accounting 
- Sensory science 
- Sustainable nutrition 
- Food preservation, packaging, transportation 
- Foreign languages other than English 
- Research methods 
- Principles of organic farming 
- Nutritional and consumer behaviour 

 
 
Attachment 2 b: Compulsory Modules conferring transferable skills 
 

- Changing societies / Intercultural communication and management   
(Winter term) 

- Project work in co-operation with external partners  
(Summer and Winter term) 

 
 
Attachment 2 c: Compulsory Modules conferring professional skills 
 

- International legislation on consumer protection and food (Winter term) 
- Marketing research (Winter term) 
- Food quality management (Summer term) 
- Recent developments in food and nutritional sciences (Summer term) 
- Consumer science and sustainable consumption (Summer term) 
- Product development and intercultural marketing (Winter term) 

 
 
Attachment 2 d: Elective Modules 
 

- Strategic Management and Operations (Summer term) 
- Supply chain management (Winter term) 
- Food quality and organic food processing (Summer term) 
- Information systems for the food industry (Winter term) 
- Management of innovations in the food industry (Winter term) 

 

 
 
 
 


