
 Introduction
SMEs have been identified to be the home of original and innovative solutions when it comes to sustainable product

design and service provision. They are a key preoccupation in EU policy agenda with their role in terms of employment

policy and job creation receiving strong recognition in recent times. With a focus on Food SMEs within Germany, this

research work takes a closer look at the engagement of Food SMEs in the move towards sustainable development. It

seeks to understand how Food SMEs see and address sustainability issues.

 Objectives
 Understand how food SMEs are sustainable in the execution of their business strategy

 Determine what sustainability assessment tools and guidelines are used by food SMEs

 Determine how food SMEs communicate their sustainability performance to stakeholders

 Methods / Procedures  Constraints

 Results  Conclusions
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None of the companies which took part in the

survey maintained a holistic approach to

sustainability. Their understanding of the

concept of sustainability is the platform on

which their sustainability strategies were built.

They also do not consider formal assessment

and reporting of sustainability performance as

overtly important. SMART expert says it’s

because they are small and are in close

contacts with their stakeholders and as such

do not see the need to assess themselves in a

comparable way.
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Surveys Response 
Rate 6.25%

Database
(Total SME´s)

Final 
database 
(Excluding no 

contact 
information)

Total 
Participation

(Excluding 
Refusals)

200 194 183

Other 
Contacts

Total 
Participation

Responses

4 (NL) 4 2


